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ABSTRACT 

This research study explores the relationship between the use of X (formerly Twitter) and the 

social well-being of university students. This study made use of a qualitative research study and in-

depth open-ended interviews with six university students who frequently use X and revealed that 

students used X to seek and consume information, social interaction and self-expression. The data 

collected was analyzed using a thematic analysis to identify patterns in how students use X, 

reasons they use X and the positive and negative impacts X has had on their social well-being. This 

study’s findings are relevant in understanding the crucial dynamics for developing the necessary 

strategies to overcome the negative impact of social media platforms and make the best use of 

them by maximizing the benefits. 
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CHAPTER ONE 

INTRODUCTION 

1.1 Background to the Study 

The increased growth in the rate of use of social media platforms such as Facebook, X (formerly 

Twitter), and Instagram among students in higher institutions like universities is properly 

documented (Sponcil and Gitmo, 2013). Two studies that majorly focused on social media and 

engagement have successfully found a relationship between time spent on social media platforms 

and student engagement (Astin, 1984). In an era where technology is developing at a fast rate, the 

majority of the population especially the youth adapt to using social media sites. This is highly 

facilitated by easy access to the internet since electronic devices like laptops and mobile phones are 

very accessible. 80% of X (formerly Twitter) users access the social media platform using their mobile 

devices (Chow, 2013). YouTube, Facebook, X (formerly Twitter), Linked In, Pinterest, and Instagram 

are the most used social media platforms (Febriyantoro & Arisandi 2019; Musando Gambo, 2020). 

According to Katrimpouza et. al (2019), X (formerly Twitter) is a micro-blogging application that 

accepts sharing of information in a limited number of characters. Users of X (formerly Twitter) can 

upload information on the app also known as tweeting with not more than 140 characters (Fischer &  

Reuber,  2010;  Junco,  Elavsky  & Heiberger, 2012; Thomases,  2010). X (formerly Twitter) has 

become a very popular social media platform among undergraduate and graduate students (David et 

al. 2018; Bista 2015; Sewell, 2013). Instructors or teachers can create learning spaces and 

communicate efficiently with many students at once since X (formerly Twitter) provides one-to-

many or many-to-many communication channels (McArthur and Bostedo-Conway 2012, p291). 

Hennessy et.al (2016) conducted a study using X (formerly Twitter) at the University of Southampton 

on the role social media and anatomy education play in enhancing student learning and experience 

in anatomy. According to this study, 91% of the students used X (formerly Twitter) to aid their 

communication with their teachers and themselves, boosting morale among students and playing a 

role in reducing anxiety among the students since they were able to express their grievances hence 

receiving sympathy from their fellow students. The use of social media platforms such as X (formerly 

https://www.mdpi.com/2076-0760/11/9/404#B20-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B20-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B11-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B60-socsci-11-00404
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Twitter) has various impacts on their learning patterns, social relationships and interactions, and 

even their sleep patterns (Singh, 2020). These positive impacts include improved interaction 

between students and teachers and increased engagement with educational material (Tur and 

Martin, 2014). Furthermore, other researchers have discovered that the use of social networking 

sites (SNS) plays a positive role in the academic performance of university students. (Malik et al. 

2019; Junco et al. 2011, 2013; Lin et al. 2013; Mao 2014). On the negative side, some researchers 

believe that too much time and attention given to social media affects student’s academic 

performance negatively. (Alnjadat et al. 2019; Flanigan and Babchuk 2015; Kirschner and Karpinski 

2010). The aim of this research is to investigate the relationship between the use of X by students 

at Uganda Christian University and their social- well-being.  

1.2 Research Problem 

X, the micro-blogging social media platform that was launched in 2006 by Jack Dorsey, Noah Glass, 

Biz Stone, and Evan Williams has since attracted more than 600 million accounts and about 300 

million active users with an excess of about 500 million tweets per day (Holt,2013). According to the 

use of Twitter across educational settings: a review of the literature, Malik writes that there is a 

need for research to be carried out on the role X plays in forming friendships and connections and 

how effective these friendships are since there has been so much negative information on the use of 

social media platforms and how it has caused a drift in team work and cooperation among students. 

Further research on how social media can be used for positive impact can alter the negative press 

on the use of social media, foster unity and close barriers created by these platforms (Malik, 2019). 

In Twitter’s capacity to support collaborative learning, Carpenter writes that research needs to be 

carried out in cases where strong bonds and friendships have blossomed into deep, lengthy 

collaborations. According to Carpenter, this research needs to be done so as to find out how best 

one can take advantage of the connections made on social media platforms (Carpenter et. al, 2016). 

Additionally, IA Alshaye, notes in that there needs to be in-depth research on how far X promotes 

the free expression of student’s thoughts and ideas (Alshaye, 2023). Research needs to be done to 

find out why students use X for various reasons. According to Rohr, in Exploring students’ Twitter 

https://www.mdpi.com/2076-0760/11/9/404#B43-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B43-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B30-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B29-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B39-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B44-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B2-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B23-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B34-socsci-11-00404
https://www.mdpi.com/2076-0760/11/9/404#B34-socsci-11-00404
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use in the online classroom across 4 years, we know that students use X but we do not understand 

why they use it therefore further research could aid in finding out the various reasons students use 

X. 

1.3 Purpose of Study 

The purpose of this research is to investigate the relationship between the use of X by students at 

Uganda Christian University and their social- well-being.  

1.4 Specific Objectives 

1.To establish when UCU students use X 

2. To establish why UCU students use X 

3. To investigate ways in which X influences UCU students’ social interactions  

1.5 Research Questions 

RQ1: When do UCU students use X? 

RQ2:  Why do UCU students use X? 

RQ3: How does X influence UCU students’ social interactions? 

1.6 The Scope of the Study 

1.6.1 Geographical Scope 

This study will be conducted at Uganda Christian University. The University is located in Uganda, 

Central Region, Mukono District, East of Kampala on the Kampala- Jinja Highway. Uganda Christian 

University is a Christian, private university with its main campus located in Mukono, Uganda. It was 

founded in 1977 and accredited by the Uganda National Council for Higher Education. UCU offers 

various undergraduate and graduate programs in many disciplines including theology, 

communications, law, dentistry, education, visual arts, business and many others. The specific target 

students for this study are third year students at the university pursuing a Bachelors of Arts in 

Journalism and Communication who are active X users. 

1.6.2 Content Scope 

This research seeks to investigate how the use of X affects various aspects of the social well-being 

of university students. These include analyzing the frequency of interactions on X and the impact on 
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their social well-being, investigating the effect of the use of X on the mental health of students with 

regard to the effect of stress levels, self-esteem and levels of anxiety. Furthermore, investigations 

will be made on the contribution of X to the academic performance of the students, and establishing 

if engagement on the social media platform has implications on students’ grades. An assessment will 

be carried out to find out how X influences relationships and interactions between peers and between 

students and their lecturers. The relationship between online activity on X and social well-being will 

also be explored. These will include factors like cyberbullying and digital presence. 

1.6.3 Time Scope 

This research will be carried out in July because it is the month of the semester when students at 

the School of Journalism, Media, and Communication are on the semester. 

1.7 Justification of the Study 

This study is carried out to address the rising concerns of social media platforms like X on the mental 

health, self-esteem, and relationships of university students. Understanding the implications of 

social media platforms like X can aid the curbing of major challenges arising from the use of the 

platform. Miller (2015) writes in “College students and risk-taking behaviour on Twitter versus 

Facebook” that there should be more research done on how students use X in the rest of the world 

other than the United States of America since his study was limited to USA, research ought to be 

carried out in other countries (Miller, 2015). Therefore, studies in the area of the purpose of X use 

among students in Uganda is still limited. 

1.8 Significance of the Study 

The results of this study are significant on several fronts.  

1. It will guide students on the platform on how to engage positively on X without affecting their fellow 

students’ well-being and maintaining healthy connections within the university.  

2. Furthermore, this study adds to the growing research on the relationship between the use of X and 

university student’s social well-being. 

3. This study will be able to use the results of this study to develop policies or practices that address 

the social well-being needs of university students who use X. 
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1.9 Theoretical Framework/ Conceptual Framework/ Hypothesis 

According to Katz et al (1974), “Uses and Gratifications theory aims to understand why people use 

particular types of media, how they use these media and what satisfaction they derive from using 

particular media”, but more specific was Lattimore et al., (2007) that people use media as 

entertainment; scan the environment; a diversion; a substitute for personal relationships; and a 

check on personal identity and values. Additionally, Katz (1959) writes that the big question is not 

“what does the media do to people” but rather “what do people do with the media?” This theory 

relies on the belief that consumers of media are not just a passive group of people, but they play a 

major part in choosing different media that suits their needs at that particular time. (Infante, Rancer 

& Womack, 1997; Lowery & De Fleur, 1983). This theory first advanced in the 1940’s by Lazarsfeld 

and Stanton (1944) but came into prominence in the late 1950’s and 1960’s when researchers 

discovered that the traditional effects theories like agenda setting theory did not properly reveal 

the relationship between audience experiences and mass media (Blumler, 1979; Swanson, 1979). 

Additionally, Becker (1979) points out that an individual who seeks gratification from one medium is 

most likely going to seek the same gratification from another medium so therefore gratifications are 

not media specific. In line with this study, Becker’s discovery explains why students use X. Some 

students use it to fulfill their cognitive needs, for entertainment, social validation or social 

connection and therefore impacts students’ social well-being positively or negatively. 

According to Bernett et, al, the uses and gratifications theory is relevant to the use of social media 

because it is rooted in communications literature. In this study, Bernett et, al, takes note of four 

uses and gratifications frameworks that were selected because they explained the theory with 

respect to the use of internet by people. The chosen frameworks were: Palmgreen and Rayburn’s 

(1979), Korgaonkar and Wolin’s (1999), Papacharissi and Rubin’s (2000) and Ko et al. (2005) which 

revealed seven common themes; social interaction, information seeking, pass time, entertainment, 

relaxation, communicatory utility, and convenience utility. 

There is a link between the users and gratification theory and social media however it is important 

to note that the use of social media among university students has both negative and positive effects. 
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With the rise of social media and social networking sites, uses and gratification research exploring 

reasons behind companionship and community has increased (Sheldon 2008). Sheldon (2008) writes 

that the motives for and gratification from using the social network site Facebook found that the 

largest proportion of students use it to cultivate friendships and maintain relationships with friends. 

Additionally, Kasirye (2022) notes that there is a need to interact with friends and family of late only 

with the integration of technology and social media networks unlike twenty years ago when social 

media was not a topic of discussion or an alternative for creating bonds between friends and family. 

Kasirye (2022) further notes that there is a need for people to feel connected to the other locations 

other than the locations they are in, need to feel affiliated to other individuals and to chat with 

friends and relatives irrespective of the distance between them. This has been possible through 

platforms like X where people can give their opinions on events transpiring in different countries or 

continents from where they are located like wars in different countries. People also feel affiliated 

to other individuals even when they have not met them when they engage with content through 

liking and commenting on posts. 

Social media platforms are used by young adults to express themselves through uploading personal 

content on platforms to thousands of social media users. Other research studies (Park, Kee & 

Valenzuela, 2009) describe the concept as self-status seeking. 

Several studies have already linked mental well-being with internet usage (Lin, et al., 2016). A 2017 

study revealed that young adults used social media as a means of escapism especially when they 

were in bad moods. This was done through going through celebrity pages, searching for happy quotes 

or finding funny content so as to avoid having one on one conversations about how they are feeling 

(Radovic, Gmelin, Stein, & Miller, 2017). Therefore, unfortunately, with the initial intention to use 

social media to improve mood, this would according to Radovic, Gmelin, Stein, and Miller (2017) give 

rise to unintended consequences like social comparison among adolescents. This might indicate that 

adolescents and young adults may use social media as an outlet to express feelings in ways that 

might be uncomfortable or unsuitable in face-to-face interactions. Students on X express their 

frustrations with their day-to-day life on the social media platform and in most cases are afraid to 
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lay out these grievances in person. For that reason, self-expression seem to be an important 

component and gratification when analyzing social media use and mental well-being as it includes 

emotional as well as social aspects. The aim of this research is to investigate the relationship 

between the use of X by students at Uganda Christian University and their social- well-being.  
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CHAPTER TWO 

LITERATURE REVIEW 

      2.0 Introduction 

This section of the Literature Review, we take a look at the rise of social media, the rise of four of 

the most widely used social media platforms, their influence on the social well-being of university 

students, the reason students use X according to previous studies carried out, when they use X and 

the implications of these four social media platforms on the lives of university students. These are 

Facebook, Instagram, Snapchat and X.  

     2.1 Overview of social media and History of social media 

The definition of social media, according to the Merriam-Webster dictionary, involves electronic 

communication such as social networking websites and blogs, which allow users to form online 

communities for sharing information, ideas, personal messages, and various content like videos. 

Social media has been defined as a web- based service that is open to the public and allows users to 

generate personal profiles and connect with other users, create connections, read, react, and reply 

to messages sent to them either privately or publicly (Boyd & Ellison 2008). This is why everyone can 

create a social media account on any of the platforms available and they are free to upload content 

as along as it does not violet the community guidelines or choose to only consume the information 

from different platform users. The origins of social media have been the subject of various theories. 

"Technological advancements have continuously enhanced our ability to interact and connect with 

one another throughout history." (Carton, 2009). Many friendships and relationships have been able 

to thrive today even with the long distance because of the use of social media platforms that 

facilitate text, audio and video communication. During the late 1800s, Emile Durkheim, a renowned 

French sociologist considered the founding figure of sociology, and Ferdinand Tonnies, a German 

sociologist, are acknowledged as trailblazers in the study of social networks. Tonnies posited that 

social groups could form due to the sharing of values and beliefs or as a result of shared conflict, 

delving into the social contract conceptions of society. This applies today because groups of people 

with similar interests, goals or ambitions form communities or what we refer to as groups on social 
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media platforms because every individual in the group has a common goal. Durkheim integrated 

empirical research with sociological theory, establishing his own unique approach. (Rimskii, 2011, 

Wren, 2004). Social networks have grown over time to the versions of today that utilize digital media. 

With a remarkable 2.6 million social media users in January 2024 equating to 5.3 percent of the total 

population according to the Global Digital Report 2024. Despite its modern iteration, social media is 

not a recent development. Furthermore, its origins can be traced back to the telephone rather than 

the computer. In the 1950s, the practice of phone phreaking, which refers to the unauthorized 

exploration of the telephone network, emerged. This activity involved the use of homemade 

electronic devices to gain unauthorized entry into the telephone system for making free calls. 

Phreaks were capable of locating telephone company test lines and conference circuits to fulfill their 

objectives. According to Brett Borders, phreaks managed to infiltrate unused corporate voicemail 

boxes to pioneer the initial blogs and podcasts. (Borders, 2010). Email was first made available to 

the public in the 1960s, according to Borders (2010). However, it wasn't until 1991 that the public 

gained access to the internet. Initially, email functioned as a way to transmit messages between two 

internet-connected computers. Currently, email servers receive and store messages, allowing 

recipients to access their emails at their convenience. Social media experienced a significant surge 

in the year 2000 with the emergence of numerous social networking sites. This transformation greatly 

impacted the way individuals and organizations interacted, sharing common interests in music, 

education, movies, and friendship through social networking. Some of the platforms launched during 

this time included LunarStorm, six degrees, cyworld, ryze, and Wikipedia. The year 2001 saw the 

launch of fotolog, sky blog, and Friendster, followed by the introduction of MySpace, LinkedIn, 

lastFM, tribe.net, and Hi5 in 2003. Popular platforms like Facebook Harvard, Dogster, and Mixi 

evolved in 2004, and big names like Yahoo!360, YouTube, cyword, and Black planet emerged in 2005 

(Junco, Heibergert, & Loken, 2011). Additionally, according to Goble (2012), SixDegrees.com was 

the first modern social networking website and it functioned by permitting users to engage with 

various contacts through profiles, messaging, and friend lists. Even though sixdegrees.com shut down 

in 2001, it was used by millions of users and is remarkably remembered for being the pioneer social 
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media platform and started a trend of social networking (Goble, 2012). Much later on social media 

experienced a surge and "online communities" were established with the emergence of social 

networking platforms like Facebook, Myspace, and Friendster in the early 2000s (Kim et al., 

2011; Malesky & Peters, 2012) 

According to Lenhart (2015), Facebook, X, Instagram, and Snapchat are the four leading social media 

platforms. Facebook is a social media platform that was created in 2004 and gained fast-rising 

popularity with over 21 million registered users by 2007 and 1.6 billion page views per day (Needham 

& Company, 2007). Reid (2011) investigated the use of social media platforms such as X and Facebook 

as instrumental tools in the social and academic development of students. Reid’s findings show that 

Facebook can provide networking amongst students to facilitate learning and doing coursework 

assignments. This is possible because of the convenient interactions that happen on social media 

platforms. Additionally, platforms like X are a great source of information especially on topics like 

current affairs considered that they are from a trusted source. A study by Cheung, Chiu, and Lee 

(2011) showed that students were majorly motivated to join Facebook by the urge to have a social 

presence, the ability to connect instantly, and the ability to communicate quickly and easily. 

Instagram is a photo-sharing mobile application that allows users to take and upload pictures with 

filters too. These pictures are shared on the app as well as other social media platforms (Stec, 2015). 

The high rate of misuse of this photo-sharing app leads to negative effects on one’s psychological 

and social status (Kircaburun & Griffiths, 2018) 

Snapchat is another popular social media platform that lets users share a photo or text to one person 

or multiple people for a limited amount of time. It was launched in 2011 by Evan Spiegel 

(Kotfila,2014) Research conducted by Bell (2014) revealed that 77% of college students use Snapchat. 

A number of reports indicate that young adults use Snapchat to send sexually suggestive content 

such as videos, pictures, or texts  (Weinstein, 2013; Whitehouse, 2013) 

X, which is one of the microblogging social media platforms was started in 2006 and has now grown 

to be one of the most popular and widely used platforms together with Facebook, YouTube, and 

Instagram globally. (Alhabash & Ma, 2007). There is minimal research that explores how effective 

https://journals.sagepub.com/doi/full/10.1177/10664807211052495#bibr41-10664807211052495
https://journals.sagepub.com/doi/full/10.1177/10664807211052495#bibr41-10664807211052495
https://journals.sagepub.com/doi/full/10.1177/10664807211052495#bibr48-10664807211052495
https://onlinelibrary-wiley-com.ucu.sempertool.dk/doi/10.1002/pits.22796#pits22796-bib-0033
https://www.tandfonline.com/doi/full/10.1080/10447318.2017.1357903?casa_token=wIOnf8_ONjwAAAAA%3Am7LlHhqnE7vMMAre7gCCp5ES1IZMUjpERDfwbdFsKQrqNxBQRqm1nvEr0duU4mWneAV6shXk6CEVRA
https://www.tandfonline.com/doi/full/10.1080/10447318.2017.1357903?casa_token=wIOnf8_ONjwAAAAA%3Am7LlHhqnE7vMMAre7gCCp5ES1IZMUjpERDfwbdFsKQrqNxBQRqm1nvEr0duU4mWneAV6shXk6CEVRA
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Twitter is as a tool for learning in the classroom or the impact it has on the social well- being of 

students. The number of registered X users has increased widely ever since its establishment in 2006. 

X makes use of messages that are posted and they have been referred to as “tweets”. These posts 

can be seen by the different followers of the individual who has posted the message or by people 

who are following the use of a particular hashtag (Anderson, 2011). According to Dinesh & Odabas 

(2023) in October 2022, Elon Musk purchased Twitter and rebranded the platform from Twitter to X. 

Social media platforms were not originally intended for supporting educational and other learning-

related activities, but their ability to facilitate networking and sharing content has made them well-

suited for such purposes (Tess, 2013) 

      2.3 Rise of X (formerly Twitter) use among universities and students 

Education institutions such as high schools, elementary schools, and colleges have slowly adapted to 

the use of social media platforms (Jordan, 2017; Wang, 2016). Furthermore, research has shown that 

using platforms like X in the learning process is appealing to students and often preferred by students 

too. (Diug, Kendal, Ilic, et al., 2016; Hull & Dodd, 2017; Welch & Bonnan-White, 2012). Additionally, 

X has been experimented with as a classroom tool in universities (Lin, Hoffman, & Borengasser, 2013; 

McArthur & Bostedo-Conway, 2012; Springer, 2014) where it has been examined as a tool to aid the 

learning process outside of the formally set classroom environment (Ebner et al., 2010; Kassens-

Noor, 2012). On the positive side, according to Ebner et al., (2010), X was found to be very 

instrumental in aiding the learning processes outside the formal classroom setting since it facilitates 

open conversations through freedom of speech and a high level of what she referred to as ‘small 

talk’ among students. Furthermore, Ebner’s research showed that the informal learning process only 

happens when students can engage with each other on topics of discussion without any constraints 

since there is room to be part of someone’s learning process by ‘reading, commenting, discussing or 

simply enhancing it’ which therefore shows participation in the learning process. However, on the 

negative side, research made by Kassens-Noor (2012) where students tweeted about tasks given to 

them daily over a specified period to learn the content in a particular course revealed that X did 

https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR24
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR47
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR115
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indeed aid the learning process outside the formal classroom setting but it played a downside since 

it restricted critical thinking. 

      2.4 How University Students Use X  

Studies have generally discovered that X is a valuable educational resource, particularly within 

formal learning settings. Learning via digital platforms, particularly on X , is acknowledged as a 

popular and effective method for students (Diug, Kendal, Ilic, et al., 2016; Hull & Dodd, 2017; Welch 

& Bonnan-White, 2012). X has become increasingly utilized as a tool for scholarly communication in 

both formal and informal learning environments. Individuals from various academic fields, including 

students, scholars, and professionals, use the platform to interact with peers and the public, sharing 

information in line with their disciplines of interest  in order to advance their academic interests 

and objectives (Holmberg & Thelwall, 2014; Veletsianos & Kimmons, 2016). X provides an 

opportunity for students to improve their learning process through networking (Anthony & 

Jewell, 2017; Bledsoe, Harmeyer, & Wu, 2014; Hennessy, Kirkpatrick, Smith, & Border, 2016; Marín 

& Tur, 2014) by giving an environment where students can engage with both their fellow students 

and lecturers, enable creativity through their thoughts shared on the platform, and also enjoy the 

learning process (Al Harbi, 2016; Becker & Bishop, 2016; Bledsoe et al., 2014; Kassens, 2014; West, 

Moore, & Barry, 2015). Junco, R., Heiberger, G., & Loken, E. (2011) carried out a study based on 

previous research on engagement and engagement in social media research by Chickering & 

Ehrmann( 1996); Pascarella & Terenzini ( 2005); Kuh (2009) and  HERI( 2007); Heiberger & Harper( 

2008) respectively and found out that students used X  for continuation of class discussions, asking 

questions in a state that made students comfortable considering the limitations in conveying 

messages through online communication like absence of face to face interaction (Kruger et al. 

2005). Furthermore, students used X was for class discussions, class reminders, campus event 

reminders, academic enrichment through support from tutors, building strong connections between 

peers and their instructors, and creating and managing study groups.  

Adolescents and young adults have been found to have negative mental health outcomes associated 

with their use of social media in several recent studies. Other studies have also pointed out the 

https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR24
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR47
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR115
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR45
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR110
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR4
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR7
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR42
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR77
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR1
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR5
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR7
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR57
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR117
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1365-2729.2010.00387.x?casa_token=0rlpNXwMsv4AAAAA%3A-SX0qzRz0Djsty29q1drG8L7LxpmrWvsEWZkFjRqp_1fepc_Xd3ciOgJiArEbwh-pcGbvKpEfAif6NoF#b5
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1365-2729.2010.00387.x?casa_token=0rlpNXwMsv4AAAAA%3A-SX0qzRz0Djsty29q1drG8L7LxpmrWvsEWZkFjRqp_1fepc_Xd3ciOgJiArEbwh-pcGbvKpEfAif6NoF#b5
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1365-2729.2010.00387.x?casa_token=0rlpNXwMsv4AAAAA%3A-SX0qzRz0Djsty29q1drG8L7LxpmrWvsEWZkFjRqp_1fepc_Xd3ciOgJiArEbwh-pcGbvKpEfAif6NoF#b28
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1365-2729.2010.00387.x?casa_token=0rlpNXwMsv4AAAAA%3A-SX0qzRz0Djsty29q1drG8L7LxpmrWvsEWZkFjRqp_1fepc_Xd3ciOgJiArEbwh-pcGbvKpEfAif6NoF#b20
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1365-2729.2010.00387.x?casa_token=0rlpNXwMsv4AAAAA%3A-SX0qzRz0Djsty29q1drG8L7LxpmrWvsEWZkFjRqp_1fepc_Xd3ciOgJiArEbwh-pcGbvKpEfAif6NoF#b12
https://onlinelibrary.wiley.com/doi/full/10.1111/j.1365-2729.2010.00387.x?casa_token=0rlpNXwMsv4AAAAA%3A-SX0qzRz0Djsty29q1drG8L7LxpmrWvsEWZkFjRqp_1fepc_Xd3ciOgJiArEbwh-pcGbvKpEfAif6NoF#b11
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downsides of integrating X into the educational setting. These studies have brought attention to the 

improper use, excessive exposure, damage to reputation, overwhelming amount of information, 

dependency, and other concerns related to content and personal privacy  (Cho & Rangel, 2017; 

Kinnison, Whiting, Magnier, & Mossop, 2017; Rinaldo, Tapp, & Laverie, 2011). In a research study 

involving adolescents and their parents across the United States, Barry, Sidoti, Briggs, Reiter, and 

Lindsey (2017) discovered that there is a moderate and positive association between social media 

use and feelings of fear of missing out and loneliness reported by adolescents. Additionally, they 

found that social media use is also correlated with elevated levels of hyperactivity/impulsivity, 

anxiety, and depression reported by parents. Similarly, in a nationwide survey of young adults in the 

United States, Primack et al. (2017) uncovered that individuals who use 7 to 11 social media 

platforms have significantly higher odds of experiencing increased levels of depression and anxiety 

symptoms compared to those who use 0 to 2 social media platforms. Ra et al. (2018) conducted a 

recent longitudinal study on U.S. adolescents and discovered a modest but statistically significant 

link between increased digital media use and later symptoms of attention-deficit/hyperactivity 

disorder. 

 

      2.5 Social Media and Social Well-being of University Students 

Social well-being is defined as a general term that refers to one’s experience and ability in a 

particular society with regard to feeling a sense of peace and harmony, having an impact on their 

society, feeling accepted and welcome and many other social aspects (S. Chen et al., 2021; Keyes, 

1998). Keyes (1998) notes that social well-being entails five domains which are social integration, 

that assesses one's relationship with society and community. Social acceptance which involves 

interpreting society based on the characteristics and qualities of others as a general category. Social 

contribution which pertains to the belief that one is a valuable member of society and has something 

meaningful to offer the world. Social actualization that evaluates society's potential and direction. 

Lastly, social coherence involves perceiving the quality, organization, and function of the social 

world, including a concern for understanding the world (Keyes, 1998). Larson (1993) states that social 

https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR18
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR62
https://educationaltechnologyjournal.springeropen.com/articles/10.1186/s41239-019-0166-x#ref-CR94
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well-being evaluates the quality of interactions with family, peers, and social circles, encompassing 

an individual's internal reactions to stimuli and their emotions, thoughts, and actions indicating 

contentment or discontent with their life and social surroundings. According to World Health 

Organization, social well-being is an essential component of overall health, in addition to physical 

and mental well-being. It contributes significantly to enhancing quality of life, social competence, 

and social functioning (Breslow,1972). Research has been carried out in the past to show the 

relationship between use of social media platforms like Facebook, Instagram, Snapchat and X and 

the health of the users and their well-being with just a few contrasts (Liu et al., 2019; Wright et al., 

2020; Wright et al., 2021). Social media generally has effects on the social well-being of its users, 

some are positive and others are negative. However, it should be noted that the negative effects 

outweigh the positive effects as widely discussed by Nienstedt, C. et al. (2023). He notes that 

moderate use of social media is what yields positive effects and excessive use of social media yields 

negative effects (Przybylski & Weinstein, 2017). Moderate use of social media encourages 

adolescents to be active in extracurricular activities (Blomfield & Barber, 2014; Romer et al., 2013). 

In a study conducted by Johnson (2011), students considered the credibility of social tweets from 

instructors compared to the ones received with a scholarly tone. 
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CHAPTER THREE 

METHODOLOGY 

3.0 Introduction 

This section outlines the study’s research approach, sampling, and data analysis. 

3.1 The Research Approach 

A qualitative research approach will be used to establish when students use X, for what purpose and 

how X influences student’s social interactions. According to some scholars, qualitative method of 

research is majorly about interpretation (Blumer 1969; Strauss and Corbin 1988; Denzin and Collin 

2003) or understanding (Frankfort-Nachmias and Nachmias 1996). It is a “multi- method,” that 

incorporates the gathering and utilization of different empirical data (Denzin and Lincoln 1998; 

Silverman 2013) and approaches (Silverman 2005; Flick 2007). The emphasis is not solely on the 

objective aspect of behavior but also on its subjective interpretations, encompassing individuals' 

personal explanations of their attitudes, drives, and actions (McIntyre 2005:127; Creswell 2009), 

events and situations or the words and actions of individuals in particular locations and organizations 

(Goodwin and Horowitz 2002:35–36) in the contexts of society and time (Morrill and Fine 1997). 

Therefore, following Weber ([1921-22] 1978), qualitative research is best described as "an 

interpretative science" (McIntyre 2005:127). Qualitative research is used in studies that aim to 

understand individuals' perceptions of their environment. Pyo et al. (2022) stress in "Qualitative 

Research in Healthcare: Necessity and Characteristics" that there are five major applications of the 

qualitative research method and these include; when an exploratory approach is needed  for a topic 

that is not well understood, when quantitative research cannot fully explain something, when there 

is a need to introduce a fresh perspective on a research subject that is challenging to articulate using 

current perspectives, where there are instances where it's not suitable to offer the reasoning or 

theoretical basis for creating hypotheses through quantitative research and when involved in 

conducting research that requires detailed descriptive writing with figurative language.  

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6494783/#CR72
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6494783/#CR21
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6494783/#CR46
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6494783/#CR72
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3.2 The Sampling Technique 

This study will make use of the purposive sampling technique. Creswell and Plano (2011) write in 

“Designing and conducting mixed method research” that purposive sampling deals with identifying 

and choosing individuals or groups with exceptional knowledge or experience about a specific 

phenomenon. Instead of involving the entire population, a specific group of relevant participants is 

chosen to represent the entire population, forming what is referred to as a sample. Furthermore, 

alongside expertise and experience (Bernard 2002; Spradley 1979) it's important to note that 

participants have to be available and open to participate, as well as being able to communicate 

experiences and opinions in a thoughtful and expressive way. Purposive sampling is used when the 

chosen participants are expected to provide relevant and valuable information (Kelly, 2010). 

Purposive sampling will be used because it ensures that the sample closely aligns with the research 

aims and objectives of the study, thereby enhancing the study’s thoroughness and the reliability of 

the data and findings. In this study, I will interview 6 students who are highly proficient in X and use 

it regularly to gather the information I need. This article will present findings of a qualitative study 

consisting of six interviews (three females and three males) with university students pursuing a 

Bachelor of Arts in Journalism and Communication at Uganda Christian University in their third year. 

The interviews will last between 15 minutes and 45 minutes. 

3.3 Data Collection Method 

This study will make use of open-ended in-depth interviews. Rutledge and Hogg (2020) write that an 

in-depth interview is just one of the qualitative research methods utilized to collect information on 

participants' subjective experiences. Rosala (2024) notes that open-ended questions are those that 

enable participants to provide a text answer freely. Additionally, Rutledge and Hogg (2020) stress 

that the goal of in-depth questions is to obtain comprehensive details that provide insight into an 

individual's viewpoint and the interpreted significance of a specific subject, issue, or procedure. 

Brounéus, and Karen (2011) note in “In-depth Interviewing: The process, skill and ethics of 

interviews in peace research” that In-depth interviewing is a valuable method for gathering detailed 

and insightful information for research purposes. It allows researchers to gain a thorough 



17 
 

understanding and perspective on specific research questions at a particular moment in time. 

Furthermore, through in-depth interviews, researchers receive firsthand accounts related to their 

research inquiries. Boyce and Neale (2006) also write in “Conducting in-depth interviews: A Guide 

for Designing and Conducting In-Depth Interviews for Evaluation Input” that in-depth interviews 

prove valuable when seeking detailed insights into an individual's thoughts and behaviors or when 

delving deeply into new issues. Rosala (2024) also writes in “Open ended vs Closes questions in user 

research” that the use of open-ended questions promotes the exploration of a subject, allowing 

participants to decide what to share and the level of detail where participants are urged to provide 

a thoughtful answer rather than a brief one-word response or a short phrase. Researchers can gather 

information from interviewees beyond the structured questionnaire by asking detailed questions in 

a conversational manner, which helps the interviewees feel comfortable and open up about their 

thoughts, opinions, and experiences related to the topic being discussed. Utilizing interviews 

frequently contextualizes other data, such as outcome data, and provides a comprehensive 

understanding of program events and their underlying reasons (Boyce and Neale 2006). The 

researcher will use open-ended in-depth interviews because she wants to get as much information 

from the interviewees as possible and not regulate on how much they can share during the 

interviews. In this study, I will interview 6 students who are highly proficient in X and use it regularly 

to gather the information I need. 

3.4 The Scope 

This article will present findings of a qualitative study consisting of six interviews (three females and 

three males) with university students pursuing a Bachelor of Arts in Journalism and Communication 

at Uganda Christian University in their third year. The interviews will last between 15 minutes and 

45 minutes. 

3.5 Data Analysis 

This study will make use of the thematic approach in data analysis. According to (Boyatzis, 1998; 

Elliot, 2018; Thomas, 2006) thematic analysis serves as a research technique aimed at recognizing 

and deciphering patterns or themes within a set of data, often resulting in fresh insights and 
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comprehension. The process includes identifying themes by thoroughly reading and re-reading the 

transcribed data. The conceptual framework or theoretical model is often developed using themes 

to explain the relationships between the categories and the research questions (Bruan & Clarke, 

2006; Fereday & Muir-Cochrane, 2006).  The researcher will use the thematic approach in data 

analysis because the aim is to generate patterns in behavior of the interviewees based on their 

shared thoughts, opinions and experiences. In this study, the themes will be categorized in three 

according to responses to the research questions. Therefore, the themes will include; why people 

use X, when people use X and the impact X has on university students. 

3.6 Ethical Considerations 

The researcher will go through a research approval process. In addition, the clearance for data 

collected will be based on the approval of the research proposal by my supervisor and a letter of 

introduction will be given from the University. The researcher will obtain a consent form from the 

School of Journalism, Media, and Communication, as well as an introduction letter to be provided to 

her sources of information. Additionally, the sources will not be identified by their real names but 

will be assigned pseudonyms to protect their identities. 

3.7 Limitations of the Study 

There will be time constraints, and the researcher will also have to manage other assignments, which 

makes the time insufficient. 

Inadequate resources to expand my research to other universities in the country, so I can only 

conduct research at my current location. 
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CHAPTER FOUR 

DISCUSSION OF FINDINGS 

In this chapter, we address the three research questions discussed in 1.8 above. This chapter 

explains when university students use X, why university students use X and the impact of X on their 

social well-being. These findings are discussed in line with the research carried out through open 

ended in-depth interview questions with third year university students who are conversant with X 

and use it every day. While carrying out research, the informants shared their experiences with 

regard to their interactions on the social media platform, how they have used X, why they use X 

and shared both positive and negative impacts X has had on their social well-being. 

4.1 When university students use X 

In this section, we address the first research question on when university students use X. It is 

important to note that we are focusing on the factors or situations that motivate university students 

to use X daily, not the specific times of the day when they use X. It focuses on the triggers and 

contexts in which university students use X daily including when they seek information about a public 

figure, when they desire timely global event updates, and when they aim to share updates about 

their daily activities. 

4.1.1 When university students want to find out information about a personality 

University students referred to X when they wanted to find out profile information about 

personalities they look up to. X provides an avenue for university students to see the voice and 

writings of these personalities beyond their known accomplishments. University students are able to 

feel connected to the personalities they look up to. Through features like the personalities’ X bio, 

university students are able to know information about what they do and details of their professions 

to as an informant explains: 

“… so many times I have attended conferences or been invited as a panelist. I do not know everyone, 

and surprisingly, I check X first even before google for information on personalities I am interested 
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in getting to know. I do this just to see their profile, read their bios and know what they do, what 

discussions they are engaged in and what people are saying about them” 

X is a platform where many influential and inspirational personalities engage in constructive 

conversations. This way, university students are driven to use follow individuals they look up to and 

to know the conversations that different individuals who inspire them are involved in. 

“I use X if I am following someone who inspires me or someone who is important especially in the 

field of journalism and communication.” (Informant) 

4.1.2 When university students want timely updates about events that are happening around 

the world 

Through X, university students receive timely updates about events happening around the world. 

Since university students do not consume much of traditional media, X is their source of information. 

X provides a plethora of interconnected posts about trending current events or topics that many 

people are discussing about. 

 

“… Because of the X algorithm, when a topic or event is trending in Uganda, it tends to show us 

posts of that event and of course as a person, you get interested and tap one tweet that leads you 

to another tweet, that leads you to another tweet and so on.” (Informant) 

Additionally, university students turn to X when they need real time updates since X is a community 

of people who have freedom to share updates. This way they are able to have a well rounded and 

informed view of events transpiring globally. 

… the demonstrations that were in Kenya caught my attention. I was pushed to check X just to know 

how many people were dying, what the world was saying about the demonstrations and what the 

current updates were about Kenya. I also followed the previous Kenya elections to know what was 

happening since there are live updates and everyone has a voice on X and we as the users are able 

to share updates on what is happening” (Informant) 

From the above explanation of the informant, X provides updates almost immediately unlike 

traditional news sources that have scheduled periods for the release of news. This creates an 
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environment where university students on X can witness breaking news and share their thoughts, 

opinions and view as news events transpire. 

4.1.3 When university students want to provide updates about their daily life events 

X is a social media platform where university students can document their achievements, their 

activities throughout their time at the university and even challenges they are facing while trying to 

achieve their goals as an informant explains: 

“I use X if I am posting information that will benefit me. If I want people to listen to my podcasts, 

see my career path, what I am doing and how I am growing with regard to the profession I have 

chosen to study, I provide those updates by posting on my X account” 

This confirms research studies like “Is There Social Capital in a Social Network Site?; Facebook Use 

and College Students' Life Satisfaction, Trust, and Participation. Journal of Computer-Mediated 

Communication” by Park, Kee & Valenzuela, (2009) that reveals the concept of self- status seeking 

when social media platforms like X are used by young adults to express themselves through uploading 

personal content on platforms to thousands of social media users. 

4.2 Why university students use X 

In this section, we address the second research question to establish why university students use X. 

This is what I found out. 

4.2.1 To connect with classmates and lecturers 

X facilitates stronger social well- being amongst students because it enables them connect with each 

other and even connect with their lecturers. X creates a sense of community since it goes beyond 

the classroom confines to foster connections. There is usually two-way communication through 

commenting and giving further views about a topic of interest. Students follow hashtags that are 

relevant to their topics of study and are able to share insights and engage in further discussions. 

“My classmates tend to respond when I upload information or posts about what is going on within 

the university community” 

Additionally, some X features play a role in creating stronger social well-being among university 

students. These include tagging, mentioning, use of hashtags, quote tweeting, commenting, liking 
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and reposting. When any of the above features are used while engaging in a discussion on X, the 

individuals involved in the conversation receive a notification and are able to keep the conversation 

going. 

“X has this function where you can tag or mention an individual in a post and they will be notified. 

This way they will engage in the conversation. I naturally tag and mention my classmates because 

we share the same interests and we are able to carry on the conversation for as long as we want” 

4.2.2 To express their views and opinions freely  

Through X, university students are able to engage in discussions with people from any part of the 

world. They are able to find people with the same interests that they have especially when they do 

not find a receptive audience within their social circles at the university in line with their interests. 

X provides a platform for university students to break free from traditional channels of interaction 

with news and topics of interest since they can have timely discussions about events as they occur 

an informant explained: 

“…I easily find people with the same interests that I have, so I can socialize with them and have 

discussions irrespective of where they are and learn a thing or two from them. X breaks so many 

barriers in communication” 

This confirms what Tess (2013) writes in “The Role of Social Media in Higher Education Classes (Real 

and Virtual)” that social media platforms were not originally intended for supporting educational 

and other learning-related activities, but their ability to facilitate networking and sharing content 

has made them well-suited for such purposes. 

4.2.2 To build their brands 

Social media platforms like X are used by young adults to express themselves through uploading 

personal content on platforms to thousands of social media users. Other research studies (Park, Kee 

& Valenzuela, 2009) describe the concept as self-status seeking as explained by an informant: 

“Since I want to work in a corporate environment, I want my brand to stand out so I consistently 

use X by uploading information about my achievements and sometimes challenges I am experiencing 
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in the field I have chosen to study and be part of. I one day dream of being an elite with a well-

built brand just like some of the journalists I see on X” 

Currently, X is considered as one of the social media platforms that some potential employers check 

while assessing the capability of an individual to work for a particular organization. It is for this 

reason that university students express themselves professionally by sharing their achievements on 

X, engaging in conversations with experts and public figures in their fields of interest and giving their 

opinions on events happening around the world and discussions held in line with their professional 

interests. 

4.3 The impact of X on the students’ social interactions 

Social media generally has effects on the social well-being of its users, some are positive and others 

are negative. However, Nienstedt, C. et al. (2023) discussed in “Swiping Away Your Well-being? 

Examining Well- being Indicators Among Tiktok Account Holders” that the negative effects outweigh 

the positive effects. 

4.3.1 Positive Impacts of X on university students’ social interactions 

4.3.2 A strong sense of belonging within the university community 

X has the ability to create online communities based on shared interests on particular topics of 

students from academic interests, to extracurricular activities like sports, leadership associations, 

societies within the university or even just the common aspect of being a student at a particular 

university. X allows students’ organizations and university departments and faculties to connect with 

students by following students and engaging in their posts which creates a strong sense of belonging 

among the students as explained by an informant: 

“I was very impressed and encouraged when the university’s official X account became one of my 

followers. Every time I uploaded content about the university, their handler would always like and 

repost. I felt accepted and valued by the university and I felt like my voice counted and matters to 

the university” 
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4.3.3 Builds a strong social support network 

Students finding challenges in progressing in the careers they have opted to pursue or having 

academic challenges may found encouragement or guidance on X even from students in other 

universities. X has the comment section feature where other X users are able to give their opinions 

about a post they have viewed. University students have many times been encouraged by the 

comments different users upload to their posts. Some even provide solutions to the challenges they 

are facing. This building of social support networks for university students is a positive impact X as 

on the social well being of university students since it makes them feel accepted and they are able 

to connect with other people and forge strong connections. 

“… It is not exactly me putting out my problems to the world but I one time casually posted about 

how my second year was challenging and overwhelming but the comment section was flooded with 

encouragements from alumni of the university, from other student in other universities and even 

some celebrities. Trust me I felt like I belonged in the X community, I felt heard and seen” 

(Informant) 

4.3.4 Campus event awareness 

Through X, university events are promoted using different faculty and association pages present on 

X. This calls for vibrancy of university events. Furthermore, students who are active and influential 

within the university on X are able to make the best use of it to promote upcoming university events 

in collaboration with the university. 

“…like the guild government that has made the best use of the X accounts. The guild X account will 

announce an event like the guild tuition run or health week, the university account will do the 

same, students within my class who are looking forward to the event will upload the poster as well. 

There is no way I am not aware of upcoming events and this is all thanks to X” 

 

University event organizers like the university leadership leverage hashtags specific to university 

students and events to create a virtual hub for information on upcoming or on going events within 

the university. Since X is a real time platform in nature, students who are away from the university 
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are still aware of university events going on and are able to share their thoughts and opinions on 

these events. 

4.4 Negative Impacts of X on university students’ social interactions 

4.4.1 Comparison with other X users 

Human beings tend to assess their position in relation to others. The interviews showed that 

university students are sensitive about metrics such as the number of followers and often feel 

ashamed if they have been on the platform for a long time without gaining a large following. 

“I joined X much later than my classmates. For about three months, I was getting low engagements, 

people were not responding to the posts I was putting up. I compared myself to one of our classmates 

who has over 4000 followers and her engagement rates are so high that she posts about them every 

now and then. It made me feel less worthy to be on that platform especially when I would get two 

to three likes and no comment. It was a difficult place to be in”  

Additionally, as certain students persist in sharing their accomplishments on X, it leads others to 

compare their lifestyles and achievements to those of their peers, which negatively impacts their 

self-esteem and makes them feel less accepted by the people they connect with. 

4.4.2 Addiction and Social Isolation 

X’s design with its constant popping notifications and curated content that cater for an individual’s 

personal interests create a cycle of compulsive checking. This leads to some students spending an 

un healthy amount of time scrolling on X to see what is trending and read through people’s opinions 

and comments. In the long run, some university students displace real world connections. The 

continuous cycle then develops into an addiction and isolation of an individual to scroll through the 

platform for information. Some students have admitted checking and depending so much on X that 

they have had to delete the application from their smartphones just to refocus. 

4.4.3 Miscommunication and conflict 

Mondal et al. (2023) write in “A Picture Tweets More Than a Thousand Words: The Impact of Images 

on Science Communication on X (formerly Twitter)” that X's primary characteristic is its ability to 

share brief text messages, referred to as "tweets," with most users having a 280-character limit. 
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However, X Premium subscribers currently have a limit of 25,000 characters. These tweets can 

include images, and hashtags for organizing thematically related tweets by various users. This 

feature contributes to this negative impact of X on the social well- being of university students. This 

is because the character limit forces complex ideas to be condensed hence changing the context of 

a message when it is not properly put together hence miscommunication. 

“X is a rather interesting platform because there's the constant arguing. One minute you're trying 

to learn something new, the next you're dodging insults from an anonymous account user with no 

profile picture. Sometimes X is not exactly the best environment for a healthy debate or building 

connections with people who share your interests since some people do not take in corrections 

properly or opinions that differ from what they know" 

Furthermore, the pressure to defend oneself on X coupled up with anonymity of some users on the 

platform encourages the use of harsh and insensitive language and sometimes impulsive responses 

that lead to conflict. 

4.4.4 Cyberbullying 

The widespread nature of X enhances the effects of cyberbullying as even a seemingly harmless 

remark can reach a large audience, leading to widespread embarrassment and tarnishing the 

reputation of the victim within the university community. Cyberbullying takes shapes in different way 

on X like embarrassment. However, the most common form is body shaming as an informant explained:  

“X is for bold people and I was not bold when I had just joined. I was bullied not once, not twice 

and not thrice. It is worse when you post a picture of yourself. Everyone seems to have something 

to say” 

4.4.5 Prioritizing online validation over real life connections 

"Sometimes with X, it's like you're stuck trying to be this online version of yourself, but it's 

exhausting, and it makes it hard to just connect with people for who you really are. You have to be 

extra careful with how you say things and when you say them. As much as there is freedom of 

expression, you are going to be judged for every word you say" (Informant) 
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X’s framework, which emphasizes likes, retweets, and follower count, establishes a system of 

seeking validation from others. Students often focused extensively on shaping an ideal online image 

and attaining approval, resulting in reduced investment in forming genuine connections with peers. 

This emphasis on external validation led to feelings of inadequacy when real-life interactions failed 

to mirror the readily available positive reinforcement online. Students were reluctant to express 

themselves authentically or participate in open conversations due to concerns about negative 

feedback or the absence of online validation. Ultimately, this inhibited the development of deeper, 

more significant relationships that were vital for personal and social growth during university years. 
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CHAPTER FIVE 

CONCLUSIONS 

5.1 The social well-being of university students is positively influenced by X to a certain 

degree. 

Hawn C. (2009) writes in “Ake two aspirin and tweet me in the morning: How Twitter, Facebook, 

and other social media are reshaping health care.” that students in higher education have formed 

communities through social networking platforms, enabling collaborative learning and real-life 

discussions despite being physically apart. The findings in the preceding section, affirm Hawn’s 

discussion. X is a major platform for developing a strong sense of community and togetherness among 

university students, even when they are far apart geographically. X allows university students who 

share similar interests to come together and establish online communities centered around 

academics, extracurricular activities, or their shared university experience. The platform also 

enhances the feeling of belonging by enabling interaction with university departments, faculties and 

student organizations. Furthermore, X facilitates the development of robust social support systems, 

where students can receive encouragement and advice from their peers, including those from 

different universities. This fosters a deep sense of connection and acceptance that goes beyond 

geographical boundaries. The results of this study also support the findings of Menkhoff et al. (2014) 

which suggest that X promotes the development of collaborative relationships among students and 

their peers. X is an essential tool for nurturing a lively and supportive online community for university 

students and to some extent has a positive impact on the social well- being of university students. 

5.2 The social well-being of university students is more negatively affected by Twitter than 

positively affected. 

One of the initial studies, by Kraut et al. in 1998, revealed that the overall use of the Internet has a 

substantial impact on social connections and involvement in local activities. The study revealed that 

spending more time online is associated with decreased interaction with family members and a 

smaller social network, potentially resulting in heightened feelings of loneliness and depression. 

While the internet offers undeniable benefits, this study highlights its potential downsides for social 
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well-being. The findings of this research suggest that excessive X use can lead to social isolation and 

loneliness. Students reported feeling inadequate due to follower count and struggled with 

maintaining genuine connections as the pressure to curate a perfect online persona intensified. 

Furthermore, the platform's design characteristics, with its brevity and anonymity, contribute to 

miscommunication, conflict, and even cyberbullying. These findings justify Nienstedt, C. et al. 

(2023) discussions in “Swiping Away Your Well-being? Examining Well- being Indicators Among Tiktok 

Account Holders” that social media generally has effects on the social well-being of its users, some 

are positive and others are negative however, the negative effects outweigh the positive effects. 
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CHAPTER SIX 

RECOMMENDATIONS 

As recommendation, moving forward, it is crucial to raise awareness about the potential dangers 

and promote responsible X use that fosters positive social interactions and a healthy online 

experience. 
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