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ABSTRACT

This study examined how Uganda Christian University (UCU) students' use of financial

technology (fintech) tools was influenced by their understanding of these applications.

Assessing students' understanding, analyzing usage, finding adoption hurdles, and

investigating the effect of awareness on fintech usage were among the goals. The

Technology Acceptance Model and the diffusion of innovation theory served as the

foundation for the study. According to these theories, awareness and perceived utility

play a crucial role in the adoption process.

133 students were surveyed using standardized questionnaires as part of a

quantitative study approach. Descriptive statistics, frequency distributions, and

regression analysis were used in the study.

The findings revealed that the majority of students (50.4%) had high to very high

awareness of fintech applications, although a minority (19.5%) reported low

awareness. Utilization levels were generally high, with 55.7% of respondents

indicating frequent use, while 17.3% reported low to very low usage. The main

barriers to fintech adoption were limited awareness (24.1%), poor internet

connectivity (21.8%), high transaction costs (18.8%), and lack of trust in technology

(15.8%). Regression analysis showed that awareness significantly and positively

influenced utilization (β = .684, p < .05), explaining 49.3% of the variance in fintech

usage.

The study concluded that awareness is a strong predictor of utilization, but

infrastructural and economic barriers constrain adoption. It recommended that

universities and fintech providers intensify sensitization campaigns, reduce

transaction costs, and improve internet access. Further research should examine the

mediating role of digital literacy and compare fintech adoption across universities.

Keywords: fintech, awareness, utilization, university students, Uganda
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CHAPTER ONE

1.0 INTRODUCTION

Applications of financial technology (fintech) have transformed the availability of

financial services by offering quick, easy, and reasonably priced digital solutions

including online payments and mobile banking (Arner, Barberis, & Buckley, 2016). Due

to their strong technological ties, university students stand to gain a great deal from

fintech solutions for efficient money management (Ozili, 2018). However, their

awareness and comprehension of fintech services have a major role in how they

actually use these applications (Nguyen & Tran, 2020). Research on the connection

between university students' awareness and use of fintech in Uganda is scarce

(Kiggundu, 2021). By providing rapid, simple, and affordable digital solutions like

online payments and mobile banking, financial technology applications, or fintech,

have revolutionized the accessibility of financial services (Arner, Barberis, & Buckley,

2016). University students stand to benefit greatly from fintech solutions for effective

money management because of their close technology linkages (Ozili, 2018). But their

knowledge and comprehension of fintech services have a big impact on how they

actually utilize these apps (Nguyen & Tran, 2020). Research on the connection

between university students in Uganda's knowledge and use of fintech is scarce

(Kiggundu, 2021).

1.1 Background of the Study

In recent years, fintech, or financial technology, has expanded rapidly and brought

about significant changes in the worldwide financial industry. Using state-of-the-art

digital technology to improve the efficiency, usability, and speed of financial services

is known as fintech. According to Arner, Barberis, and Buckley (2016), this shift is

demonstrated by the pervasive usage of technologies like as block chain, digital

payment systems, peer-to-peer lending platforms, mobile banking, and artificial

intelligence. These technologies have fundamentally altered the way that individuals
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receive, transfer, and manage money. Financial procedures are now more accessible,

less expensive, and quicker.

Fintech has become a key facilitator of financial inclusion in underdeveloped nations

like Uganda. Traditional financial systems have long struggled with challenges such as

limited physical infrastructure, high service costs, and administrative barriers that

prevent large segments of the population from accessing formal banking services.

Fintech addresses these challenges by leveraging mobile devices and internet

connectivity to provide financial services without the need for brick-and-mortar

institutions (Ozili, 2018). Services such as mobile money transfers, online lending,

digital savings platforms, and digital insurance products allow individuals especially

those in rural or underserved areas to participate in the financial system more fully.

Among the key demographics driving fintech adoption are university students. As

digital natives, students are typically more comfortable using smartphones, apps, and

internet-based services. Their familiarity with digital tools positions them as early

adopters of fintech innovations (Nguyen & Tran, 2020). However, technological fluency

does not automatically translate into financial literacy. Despite their tech-savviness,

many students lack a clear understanding of how to use fintech applications

effectively and safely. According to Lee and Shin (2018), awareness in this context

includes understanding the availability, features, benefits, and risks associated with

various fintech solutions. Without enough knowledge, students might not utilize

fintech or might abuse it, which might result in bad financial choices and heightened

vulnerability to financial hazards like fraud or excessive debt.

University students in Uganda have unique financial challenges. Continuous balance

must be kept in order to stay in control of expenses because most survive on meager

guardian allowances, scholarships, or part-time income. To boot, most traditional

financial institutions place requirements, like low account balances, great paperwork,

or credit history that students cannot meet. On the contrary, fintech apps are

convenient and adaptable. Students, for example, can utilize mobile wallets in

making payments, saving money, and even obtaining short-term credit without the

need to own a bank account. Peer-to-peer lending apps may also be able to offer
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short-term credit, and budgeting apps may enable tracking expenditure. All these

instruments are able to make students master their finances, improve their money

management skills, and, ultimately, enhance their academic performance.

Even with the potential advantages, university students still lack a proper

understanding of fintech. Sophisticated fintech products such as online insurance,

digital investment plans, and automated savings products are not as well understood

in Uganda, whereas mobile money services are well embraced across the country

(Kiggundu, 2021). The capability of students to use fintech solutions efficiently can

be compromised by such minimal exposure, exposing them also to security risks like

phishing, data compromises, and identity theft.

Also of importance is the issue of trust. The Bank of Uganda, among other regulators,

and the government of Uganda recognize the potential for fintech to revolutionize

economic prosperity and financial inclusion. Regulations are in place to safeguard

customers' interests as well as regulate and promote fintech development (Bank of

Uganda, 2020). However, these policy efforts must be complemented by targeted

educational and awareness campaigns. Without parallel efforts to enhance digital

financial literacy, particularly among the youth, the benefits of fintech may not be

fully realized. It is imperative to understand how students perceive fintech, what

influences their decisions to use or avoid it, and what awareness gaps exist.

Although there has been growing scholarly interest in fintech adoption in Uganda,

existing studies largely focus on mobile money usage and its economic impact. There

is a noticeable lack of research exploring how well university students understand and

use the broader spectrum of fintech applications available. Given that students

represent a segment of the population that will soon enter the workforce and

contribute to innovation and national development, it is crucial to equip them with

the knowledge and tools necessary for financial independence and resilience.

Therefore, this study aims to investigate the relationship between awareness and

utilization of fintech applications among university students in Uganda. The findings

will help fill an important gap in the literature and provide practical insights for
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fintech developers, educators, and policymakers. By enhancing fintech literacy among

students, Uganda can better prepare its youth to participate meaningfully in the

digital economy, promote entrepreneurship, and build a financially empowered

generation. In the long run, this will contribute to national development by supporting

inclusive growth, reducing financial vulnerability, and fostering economic resilience.

1.2 Statement of the Problem

Despite the widespread usage of fintech services in Uganda, such as mobile money,

university students are still not well-informed about or utilize other fintech apps. Less

than 40% of young people are aware of fintech tools beyond mobile money, such as

digital loans, savings, and investing platforms, even though 70% of them have access

to the internet (MTN Uganda, 2022). Students' capacity to utilize modern financial

technologies efficiently is hampered by their ignorance, which leads to lost chances

for improved money management, credit availability, and financial inclusion.

Furthermore, many students find it difficult to use fintech securely and confidently

due to Uganda's low financial literacy rating of 24% (FSD Uganda, 2021).The

disconnect between university students' access to and effective use of fintech erodes

their economic empowerment and leads to financial marginalization. In order to

inform measures that improve university students' financial inclusion and well-being,

this study aims to investigate how awareness affects their use of fintech applications.

1.3 Purpose of the Study

This study aims to evaluate how university students' use of fintech applications is

impacted by their level of awareness. The study specifically seeks to ascertain how

students' adoption and usage of these digital financial instruments are influenced by

their knowledge and comprehension of fintech services. Policymakers, educators, and

fintech companies should use the findings to inform their plans for raising fintech

knowledge and encouraging greater financial inclusion and empowerment among

university students.
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1.4 Objectives of the Study

The study will be guided by the following objectives:

I. To assess the effect of awareness of digital payment platforms on utilization of

fintech application.

II. To determine the effect of awareness of digital savings platforms on utilization

of fintech application.

III. To examine the effects of awareness of digital investment platforms on

Utilization of fintech application

1.8 Research Questions

This study seeks to answer the following research questions:

I. What is the effect of awareness of digital payment platforms on the utilization

of fintech applications among university students?

II. What is the effect of awareness of digital savings platforms on the utilization

of fintech applications among university students?

III. What is the effect of awareness of digital investment platforms on the

utilization of fintech applications among university students?

1.5 Significance of the Study

This study is important because it helps us understand how university students' use of

fintech applications is impacted by awareness. In order to boost fintech adoption and

literacy, the results will assist financial institutions and policymakers in creating

focused educational initiatives and outreach plans. Universities may also use the

findings to add fintech-related information to their curricula, giving students the tools

they need to manage their finances in the digital era. By addressing user difficulties,

the study also helps financial developers construct more secure and user-friendly

programs. In the end, more use of fintech can encourage long-term economic growth
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by advancing financial inclusion, economic empowerment, and improved financial

decision-making among young people.

1.6 Scope of the Study

1.6.1 Geographical Scope

This study will be carried out among university students, with a particular focus in

Uganda Christian University, which has a sizable student body and provides access to

fintech services.

1.6.2 Content Scope

The study will concentrate on the use and knowledge of fintech applications,

including digital loans, savings, investing, insurance, and mobile money services. It

will also examine the difficulties that students encounter when utilizing these fintech

resources.

1.6.3 Time Scope

The study will use information gathered from students in the 2024–2025 school year.

To capture current trends in fintech acceptance, historical data and literature from

the last five years will be analyzed.
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1.7 Conceptual Framework

The conceptual framework shows how university students' use of fintech applications

(dependent variable) and their awareness of these applications (independent variable)

relate to one another. Moderating variables that might affect the strength of this link

are also taken into account, including perceived security concerns, financial literacy,

and technological availability. It is anticipated that awareness will increase

consumption, but obstacles may prevent efficient use.

Independent Variables Dependent Variables

Awareness of fintech
application Utilization of fintech

application

Digital payment

platform

Digital saving platform

Digital investment
platform

Frequency of use

Types of services used

Volume of transactions

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and

Human Decision Processes, 50(2), 179–211.
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1.8 Definition of Key Concepts

Fintech Applications: Digital tools and platforms that employ technology to provide

financial services in a more effective, accessible, and user-friendly manner are

referred to as fintech (financial technology) applications. These consist of digital

savings accounts, investing applications, online lending platforms, insurance services,

and mobile money transfers. Without requiring conventional banking infrastructure,

fintech apps frequently make use of internet and mobile technology to offer easy,

real-time access to financial goods. According to this survey, fintech applications are

the technology tools that university students may use to invest, get credit, and

manage their money.

Awareness: In this context, awareness refers to the extent to which university

students are aware of the presence and characteristics of fintech apps. This covers

their knowledge of the various fintech service kinds, their functions, advantages, and

any drawbacks. Because it affects students' inclination to investigate and have faith in

fintech services, awareness is crucial. Students might not be aware of the resources

available to them or how to use them efficiently if they lack sufficient awareness.

Utilization: The concept of utilization is used to explain how students in the

university ultimately end up appropriating and utilizing fintech technology for the

purpose of satisfying their financial needs. They are utilizing fintech services such as

mobile payments, online saving websites, online lending for borrowing and fintech

investment apps. Utilization is the rate, length, and volume at which fintech is being

used and accessed. This tells us how well the fintech apps are incorporated into the

students' budgeting practices.

Financial Literacy: Financial literacy is the ability, confidence, and knowledge to take

well-informed financial decisions. It involves familiarity with fundamental financial

concepts such as risk measurement, credit, investing, saving, and budgeting. Higher

education students who are financially literate are able to harness digital monetary

tools for economic empowerment, avoid scams, and apply fintech applications
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effectively. Fintech take-up may be hindered by low financial literacy, and this may

also lead to abuse or suspicion of web-based services.

University Students: University students are both undergraduate and graduate

students enrolled in institutions of higher learning. They are considered technology

early adopters and are typically young adults. Since they are the workforce and

economic actors of the future, their actions and opinions toward the adoption of

fintech are very important. Tailoring financial inclusion efforts for young adults

requires an understanding of their awareness of and use of fintech apps.
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CHAPTER TWO

LITERATURE REVIEW

2.0 Introduction

This chapter provides an overview of the body of research on how university students

in Uganda use fintech apps in relation to their awareness of them. The notion of

fintech apps, different kinds of fintech platforms, awareness of fintech applications,

use of fintech applications, and the connection between awareness and use are

among the major elements that structure the review. The research gap, theoretical

and empirical reviews, and the conceptual framework that underpins the study are

also presented in this chapter. Examining earlier research aids in finding gaps and

laying the groundwork for the present study.

2.1 Theoretical Review

The Technology Acceptance Model (TAM) is one of the most widely used theories to

explain why individuals adopt or reject technology. Developed by Fred Davis in 1989,

TAM was designed to predict and understand user behavior in relation to information

systems. The model suggests that the success of a technology depends not only on its

technical features but also on how users perceive its usefulness and ease of use. That

is, even a highly technical system will not work if users think that it will not help

them perform better or if it is too complex to use (Davis, 1989).

TAM includes technology adoption as an operation of two variables: Perceived

Usefulness (PU) and Perceived Ease of Use (PEOU). Perceived Usefulness is the degree

to which an individual believes that using a specific technology will improve his job

performance. For instance, if a teacher believes that a digital learning platform will

make lesson planning faster and more effective, their perceived usefulness is high.

Perceived Ease of Use, on the other hand, refers to the degree to which a person

believes that using the system requires minimal effort. If the same digital platform is

user-friendly and intuitive, it scores high on ease of use (Davis, 1989). These two
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factors shape the attitude of the user toward using the technology, which influences

their behavioral intention to use it, ultimately determining whether they actually

adopt the technology.

The TAM focuses on user beliefs drive behavior whereby it assumes that a person’s

intention to use technology is primarily determined by cognitive beliefs about its

usefulness and ease of use. People are more likely to adopt technology if they believe

it will benefit them and is easy to operate.

Additionally, it focuses on external variables influence indirectly whereby factors such

as organizational support, training, and system design do not directly affect adoption

but shape users’ perceptions of usefulness and ease of use.

Furthermore, it looks at Behavioral intention predicts actual use whereby TAM

assumes that if a user intends to use technology, this intention will strongly predict

actual usage (Venkatesh & Davis, 2000).

Therefore, these assumptions make TAM a powerful tool for predicting technology

adoption patterns and understanding why some individuals embrace new systems

while others resist.

However, TAM is criticized for enhancing the simplified view of human behavior

whereby TAM focuses mainly on perceived usefulness and ease of use, ignoring other

psychological, social, or cultural factors that can influence technology adoption. For

example, peer pressure, managerial influence, or social norms can also affect

whether someone uses a system (Legris, Ingham, & Collerette, 2003).

Secondly Static perspective whereby the model assumes that beliefs about technology

are formed before use, without accounting for changes in perception that may occur

after gaining experience with the system. A user might initially find a system difficult

but gradually become comfortable with it, which TAM does not fully explain.
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Lastly, it’s limited in complex environments whereby TAM may not fully capture

technology adoption in settings where systems are mandatory or involve complex

workflows, such as in large organizations with multiple interdependent departments

(Venkatesh & Bala, 2008).

TAM is relevant to this study because of its ability to explain user behavior toward

technology adoption in such studies, wherein emphasis may be placed on the adoption

of digital systems, e-procurement systems, or training technology, TAM facilitates

identification of why individuals adopt such systems and why others do not. Through

the analysis of perceived ease of use and perceived usefulness, the research can

determine what sparks adoption and what does not. For example, if workers or

students can learn to discover a digital system to be useful and convenient, then they

will adopt it consistently. Conversely, employees or students who find the system

difficult or useless will have low levels of adoption. TAM, therefore, offers a

conceptual model for the identification of adoption behaviors, guiding interventions

aimed at the improvement of acceptance levels, and facilitating effective

implementation of technology solutions (Davis, 1989; Venkatesh & Davis, 2000).

Briefly, TAM is not merely a technology adoption theory but also a feasible system

design for simplicity of use, a metric for assessing the impact of technology, and

forecasting adoption behavior. Its emphasis on cognitive beliefs places it extremely

centrally located in inquiries that aim to study the interaction between users and

technology, specifically in educational, business, or organizational settings.

2.2 Empirical Review

This part combines current studies on the impact of digital financial platforms

awareness on the use of fintech applications. Integration was conducted in

accordance with the purposes of the research: digital payment platforms, digital

savings platforms, and digital investment platforms.
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2.2.1 Effect of Awareness of Digital Payment Platforms on Utilization of Fintech

Applications

Electronic payment systems are computerized programs, accessed using mobile

phones, tablets, or PCs, to receive and make payments, clear bills, and conduct

financial transactions in a cashless environment (Ozili, 2018). Mobile wallets, internet

banking, QR payments, and other fintech services are some examples that facilitate

efficient, secure, and convenient financial transactions. These platforms are even

more crucial in delivering financial inclusion, especially in developing countries where

banking infrastructure is not present. Its adoption and use, however, largely depend

on the awareness level among the users, including the knowledge of the existence,

functionality, advantages, and modus operandi of the platform.

Empirical evidence illustrates that consciousness plays an important role to play in the

use of electronic payment systems. Li and Xu (2020) empirically examined mobile

wallet adoption and established that highly conscious customers of digital payment

systems are more likely to adapt and utilize fintech apps on a daily basis. Awareness

affects the usability and ease of use perceptions by customers in the sense that

customers who are aware of the convenience, speed, and security of electronic

payment will be likely to use such platforms in their financial transactions on a day-

to-day basis. In essence, awareness not only makes users know about the availability

of the platform, but awareness directly affects attitudes and behavioral intentions to

use the platform, and subsequently, usage.

Low consciousness is one of the largest obstacles to the acceptance of fintech within

developing countries such as Uganda. Kamau et al. (2021) discussed that even where

digital payment systems are technically accessible, people utilize them only if they

have an idea about what they can do and how to do it. Ignorance generally leads to

fear, fear of making mistakes, or fear of losing money. These discourage potential

clients from embracing digital solutions and cap the impacts of fintech innovations in

deepening finance. This is proof that awareness is not just an enabler but a necessity

to facilitate proper technology adoption, especially where digital literacy is poor.
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Moreover, awareness measures are also highlighted in other studies. Training programs

and campaigns that are being followed raise confidence and capability of users

significantly. Awareness activities remove mystification over the functions, benefits,

and safety aspects of electronic payment systems, reduce perceived risk, eliminate

misconceptions, and enhance usage frequency. For instance, it was revealed that

certain training sessions and documents can enhance adoption rates by giving the

users confidence and competence in handling electronic devices.

Finally, studies in all regions at any time significantly reflect a positive relationship

between fintech consumption and familiarity with digital payment systems. More

informed consumers regarding facts, advantages, and uses of digital payment systems

tend to consume them appropriately. This reflects a critical need for awareness

generation by way of training, education, and promotion towards extensive and long-

term usage of fintech services. Policymakers, financial institutions, and fintech

providers need to put stress on awareness-raising to ensure higher levels of adoption,

expand financial coverage, and promote effective use of digital payment systems.

2.2.2 Effect of Awareness of Digital Savings Platforms on Utilization of Fintech

Applications

According to Gomber et al. (2018), digital saving platforms are financial solutions that

enable users to define personal financial objectives, save digitally, and develop

customized saving plans using web-based systems or mobile apps. Examples include

mobile saving wallets, automated saving apps, and digital savings accounts offered by

financial and telecom companies. The portals offer a practical substitute for

traditional saving methods by enabling users to deposit, monitor, and manage their

funds without physically visiting banks. One of the key factors influencing the use of

digital savings platforms is end-user awareness, which includes knowledge of the

platform's existence, usability, benefits, and workings.

Empirical evidence indicates that awareness has a direct and positive impact on the

use of digital savings systems. For example, Ananda and Kumar (2020) found that

those who were aware of mobile savings apps used them more frequently than those
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who were not. When users are aware of the security, reliability, and accessibility of

digital savings tools, they are more likely to use them on a regular basis. In other

words, when consumers understand how digital savings platforms operate and the

advantages they offer like goal monitoring, interest accrual, and automatic saves they

are more likely to incorporate them into their money management plans.

From research, awareness has been cited as one of the key driving factors that

determine digital savings use in Uganda. The youth and the students were found to

have a greater likelihood of being actively engaged in saving through digital savings

plans like MTN MoKash and Airtel Money Savings if they were informed about them

(Nanyonga and Okello, 2022). Despite the convenience that these digital systems are

presented with, they are usually underutilized by individuals who are unaware of their

functionality or benefits. The situation is more prevalent among individuals who are

endowed with low educational level and those who are situated in the rural margins,

and it assumes a vital significance for awareness to ensure financial inclusion and

appropriate utilization of financial technology services.

In order to guarantee increased use of digital savings channels, the report also

highlights the significance of initiatives that include user training, awareness-raising

campaigns, and educational initiatives. The programs alleviate anxiety, build comfort,

and ensure habitual usage by giving consumers the right skills for the use of channels.

The awareness-raising exercises are also in a position to empower users with

knowledge on the long-term benefit that they accrue from the utilization of digital

savings, for instance, attainment of financial milestones and stability, and that could

lead to continuation.

The broad adoption and use of fintech solutions is significantly influenced by

knowledge of digital savings platforms. If consumers are aware of the existence, value,

and utility of digital savings options, they are more likely to use them. Raising

awareness through marketing and awareness campaigns is therefore essential to

boosting adoption rates, promoting financial inclusion, and guaranteeing that fintech

platforms accomplish their objectives in both urban and rural areas.
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2.2.3 Effect of Awareness of Digital Investment Platforms on Utilization of Fintech

Applications

Online investing portals are Internet services that extend people's capability to invest

in financial assets such as bonds, stock, mutual funds, and other assets via phone or

Internet applications (Baker & Dellaert 2019). Users are allowed exposure to investing

opportunities that were previously available only to expert investors or people who

have ample resources. Compared to simple digital payment or savings offerings,

digital investing tools tend to have a higher associated perceived risk, and thus users

are required to make informed choices on asset allocation, timing of markets, and

management of portfolios. Therefore, knowledge of the portals becomes a decisive

factor for their use, as people must understand the purpose, security mechanisms,

and possible value that the portals deliver prior to approaching them with confidence.

The empirical study substantiated that awareness significantly benefits the use and

adoption of digital investing platforms. Chinomona et al. (2021) reported that Sub-

Saharan African university students' intention to use digital investing apps was

significantly determined by their knowledge and financial literacy. The students who

were aware and knew the functional offerings provided by financial platforms were

likely to engage actively with them, diversify portfolios, and make informed decisions.

Likewise, people were likely to invest electronically if they were engaged in

awareness meetings, received advisory services, or read educational advertisements

on digital investing apps (Njoroge and Kihara, 2020). Against that backdrop,

awareness doesn't only facilitate the usage of these platforms initially, yet also

constructs the strength within oneself (self-efficacy), diminishes the perceived

threats, and instigates the utilization of fintech investing tools at a higher frequency.
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Due to a lack of understanding and comprehension of investing principles, many

potential users of digital investment platforms remain inactive despite their

increasing availability. This issue is particularly obvious in developing countries, where

traditional investment knowledge is weak and financial literacy is frequently

inadequate. Even when they have access, consumers are less likely to utilize

investment platforms if they do not understand how they work, the benefits of

diversification, or the safeguards provided by fintech firms. This stresses the need of

awareness-raising measures such as training sessions, seminars, educational programs,

and targeted fintech marketing campaigns, which may help consumers engage in

digital investment activities with confidence.

In conclusion, one of the main factors influencing the use of fintech is awareness of

digital investing platforms. Users are more likely to participate actively and make

wise investment choices if they are aware of the platforms' existence, capabilities,

security features, and advantages. Therefore, increasing adoption rates, increasing

participation in digital investment markets, and improving financial inclusion

especially among young adults and college students in developing nations all depend

on raising awareness through teaching, counseling, and awareness campaigns.

2.2.4 Summary of the Research Gap

The use of fintech applications and knowledge of digital financial platforms are

consistently positively correlated, according to the empirical data examined in

sections 2.2.1 to 2.2.3. Specifically, studies indicate that awareness enhances users

perceived usefulness of fintech tools, reduces apprehension or fear of errors, and

encourages regular adoption of digital payment, savings, and investment platforms. In

essence, informed users are more likely to engage actively with fintech services and

integrate them into their financial routines.
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Despite these positive findings, several research gaps remain that limit the

generalizability and applicability of existing studies. First, there is a limited focus on

specific user groups. Many studies concentrate on urban adults or university students,

leaving out rural populations and marginalized groups who often face unique

challenges such as limited internet access, low digital literacy, or socio-economic

barriers to fintech adoption. These gaps imply that existing research might not

adequately account for the behaviors and experiences of all possible fintech users,

especially those residing in underprivileged areas.

Second, the current body of research lacks integrative analysis. The majority of

research looks at digital payment, savings, and investment platforms independently

without evaluating how awareness of each type of platform affects fintech use as a

whole. Understanding the total effect of digital financial awareness on user behavior

and adoption trends is limited by this disjointed approach.

Third, there is scarcity of context-specific data, especially in Uganda. While several

studies from other developing countries provide insights into fintech adoption, these

findings may not directly apply to the Ugandan context due to differences in culture,

financial infrastructure, regulatory environment, and user behavior. There is still a

dearth of information about Ugandan university students and young adults, who are

crucial for the adoption of fintech.

In light of these deficiencies, the current study aims to fill them by assessing how

university students in Uganda use fintech applications in relation to their overall

awareness of digital payment, savings, and investing platforms. The study intends to

offer more thorough and useful insights into the role of awareness in fintech adoption

by concentrating on this integrated approach and a particular local context. This will

help guide platform design, educational initiatives, and policy to improve financial

inclusion and efficient use of digital financial services.
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2.3 Summary

With an emphasis on the impact of knowledge of digital payment, savings, and

investment platforms, Chapter Two offered a thorough analysis of the theoretical and

empirical literature pertaining to the study on the use of fintech applications. In

order to support the current study, the chapter was organized to first look at

pertinent theories, then empirical data, and finally a list of research gaps.

The Technology Acceptance Model (TAM) was emphasized in the theoretical

examination as the primary framework that directed the investigation. According to

Davis' (1989) Technology Acceptance Model (TAM), consumers' opinions about the

utility and usability of technology have an impact on their decision to accept it.

According to the paradigm, user attitudes are shaped by cognitive ideas about the

advantages and ease of use of a system, and these attitudes in turn influence

behavioral intentions and actual technology use. TAM is still very useful for assessing

user adoption of fintech applications, despite its drawbacks, which include its

oversimplified knowledge of human behavior and its limited consideration of social or

cultural elements. TAM offers a prism through which to view the connection between

knowledge of digital financial platforms and their actual use.

In line with the goals of the study, the empirical evaluation concentrated on three

primary areas:

Platforms for Digital Payments: Research indicates that usage is strongly influenced by

knowledge of online banking, mobile wallets, and QR code payments. Awareness

lowers fear of mistakes or financial loss, boosts user confidence, and increases

perceived usefulness. One of the biggest obstacles is still ignorance, especially in

developing nations, which emphasizes the necessity of marketing and education

initiatives.
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Digital Savings Platforms: It has been demonstrated that increased awareness of

digital savings platforms, including MTN MoKash and Airtel Money Savings, increases

uptake and active use. Users are more inclined to participate regularly if they are

aware of the features and advantages of the platforms. Participation is restricted by

low awareness, especially among rural communities and users with lower levels of

education, highlighting the significance of focused awareness initiatives.

Digital Investment Platforms: Awareness is especially critical for digital investment

tools due to higher perceived risk. Studies indicate that informed users are more

likely to participate in digital investments, diversify portfolios, and make confident

financial decisions. Educational programs, workshops, and fintech marketing

campaigns are essential to increase adoption and utilization.

Finally, the summary of the research gap highlighted several limitations in the existing

literature: limited focus on specific user groups, lack of integrated analysis across

payment, savings, and investment platforms, and scarcity of context-specific data

from Uganda. These gaps justify the current study, which aims to evaluate how

awareness across all three digital financial platforms collectively affects fintech

utilization among university students in Uganda.

In conclusion, Chapter Two demonstrates that awareness of digital financial platforms

is a key determinant of fintech adoption and utilization, but empirical evidence from

Uganda remains limited. The chapter provides a strong foundation for the current

study by combining theoretical guidance from TAM with empirical insights from

related research, thereby informing the study design and methodology in subsequent

chapters.
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CHAPTER THREE

RESEARCH METHODOLOGY

3.0 Introduction

The study approach that will be employed to examine the connection between

university students' knowledge and usage of fintech applications at Uganda Christian

University (UCU), Mukono campus, is described in this chapter. The study design,

target population, sample size calculation, sampling procedures, data gathering

methods, and data analysis methodologies are all covered in depth. There is also

discussion of the study's possible limits and ethical issues.

The strategy aims to ensure that reliable and authentic data is collected in order to

provide a comprehensive understanding of how college students use fintech platforms.

The study attempts to capture not only the statistical links but also the contextual

and experiential aspects driving fintech adoption by utilizing both quantitative and

qualitative methodologies.

3.1 Research Design

The Uganda Christian University (UCU) campus in Mukono will be the focus of this

investigation, which will employ a case study research approach. The case study

technique is appropriate because it allows for a comprehensive examination of fintech

knowledge and usage within a specific real-life scenario. The study's focus on UCU is

intended to collect comprehensive and contextual information about how college

students see and utilize fintech applications. To offer a thorough grasp of the

phenomena being studied, the research will use a mixed-methods approach,

integrating quantitative and qualitative data gathering and analysis methodologies.
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3.2 Population and Sample

According to the university registrar (2024), the target population consists of

approximately 800 undergraduate students at UCU Mukono Campus. These students

are distributed across the School of Law, School of Education, and the Faculty of

Engineering.

Sample Size Determination

To obtain a sample that is statistically valid and representative of the population, the

study used Krejcie and Morgan’s (1970) formula for a finite population. We retained a

95% confidence level and maximum variability (P = 0.5), but set the margin of error (d)

to 0.083 (8.3%) so that the final adjusted sample equals 131 respondents after

accounting for non-response.

Formula:

S = (χ² × N × P × (1 − P)) / (d² × (N − 1) + χ² × P × (1 − P))

Where:

S = required sample size

χ² = 3.841 (Chi-square for 1 d.f. at 95% confidence)

N = 800 (population size)

P = 0.5 (assumed population proportion)

d = 0.083 (margin of error)

Step-by-step Calculation

Numerator: χ² × N × P × (1 − P) = 3.841 × 800 × 0.5 × 0.5 = 768.20

Denominator: d² × (N − 1) + χ² × P × (1 − P) = 0.083² × 799 + 3.841 × 0.25 = 6.464561

Unadjusted sample size: S = 768.20 ÷ 6.464561 = 118.83 → 119

Adjusting for 10% non-response: 119 × 1.10 = 130.9 = 131

Final Sample Size: 131 respondents
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Proportional Allocation

Faculty/School Population (N) Proportion (%) Sample Size

(rounded)

School of Law 280 35% 46

School of

Education

320 40% 52

Faculty of

Engineering

200 25% 33

Total 800 100% 131

3.3 Sampling Techniques

Stratified random sampling will be used in the study to proportionately choose

respondents from each faculty. This method reduces sampling bias, ensuring

representativeness. Using a computer-generated random number sequence,

participants will be chosen at random from the official enrollment lists within each

faculty echelon.

3.4 Data Collection Methods

Structured surveys intended to gauge students' knowledge and use of fintech

applications, as well as their perceived utility and ease of use, will be used to gather

quantitative data. To increase reach and response rates, the surveys will be sent out

both online and physically.

Focus Group Discussions (FGDs) and In-Depth Interviews (IDIs) will be used to collect

qualitative data. Four focus group discussions (FGDs) with six to eight participants

each will be held, stratified by faculty and gender. In order to learn more about the
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experiences, motives, and difficulties of students who actively utilize fintech

platforms, about ten IDIs will also be carried out with them.

3.5 Data Analysis Methods

SPSS version 27 will be used to examine quantitative data. Frequencies, percentages,

and means are examples of descriptive statistics that will be used to characterize

awareness and use levels. Fintech adoption linkages and predictors will be evaluated

using inferential statistics, such as regression analysis and Pearson's correlation.

NVivo software will assist in the transcription and thematic analysis of qualitative data.

To support the quantitative results, important topics pertaining to advantages,

obstacles, and user perceptions will be found and analyzed.

3.6 Ethical Considerations

Before any data is collected, ethical permission from the UCU Research Ethics

Committee will be requested. The goal of the research and the participants' rights

such as confidentiality, anonymity, voluntary involvement, and the ability to

discontinue participation at any moment without incurring penalties will be properly

explained to them. Every piece of information will be safely kept and used only for

study.

3.7 Limitations of the Study

The study's conclusions can't be applied to other Ugandan higher education institutions

because it only looks at one university. Social desirability and recall bias are two

examples of bias that can affect self-reported statistics. Completing online

questionnaires may also be impacted by issues like internet connection. Lastly, the

study's cross-sectional design limits its capacity to document shifts in fintech

knowledge and usage over time.
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CHAPTER FOUR

PRESENTATION, ANALYSIS, AND INTERPRETATION OF FINDINGS

4.0 Introduction

The information gathered from respondents about the impact of Fintech application

awareness on its use by Uganda Christian University (UCU) students is presented and

interpreted in this chapter. Both descriptive and inferential statistics are used to

analyze the results, which are arranged in accordance with the goals of the study.

4.1 Response Rate

Table 1: Response Rate

Instrument Sample Target Actual Sample Percentage

Questionnaire 131 131 100%

Total 131 131 100%

Source: Primary Data (2025)

An outstanding response rate of 100% was attained by the study. This made sure there

was enough data gathered for a useful analysis.

4.2 Demographic Characteristics of Respondents

Table 2: Demographic Information

Variable Frequency Percentage (%)

Gender

Male 56 42.9%
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Female 75 57.1%

Age Group

20–23 years 36 27.8%

24–26 years 57 43.6%

27 and above 38 28.6%

Year of Study

1st Year 19 14.5%

2nd Year 21 16.0%

3rd Year 60 45.8%

4th Year 31 23.7%

Faculty/School

School of Business 45 34.4%

Engineering 44 33.6%

Law 37 28.2%

Nursing 4 3.1%

Health Sciences 1 0.8%

Own a Smartphone

Yes 126 96.2%
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No 5 3.8%

Regular Internet Access

Yes (daily) 86 65.4%

Yes (weekly) 40 30.8%

Rarely/Never 5 3.8%

Source: Primary Data (2025)

According to the results, most respondents (57.1%) were female, and 43.6% were

between the ages of 24 and 26. The largest participation was from the School of

Business (34.4%), Engineering (33.6%), and Law (28.2%), with the majority of

responders (45.8%) being in their third year. A resounding 96.2% of the sample had

smartphones, and 65.4% used the internet every day, demonstrating their digital

activity and ability to use fintech apps.

4.3 Key Study Findings

Clear "Yes" or "No" answers were requested from respondents in order to gauge their

familiarity with and use of various fintech applications.
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4.4 Findings by Research Objectives

4.4.1 Effect of Awareness of Digital Payment Platforms

Table 3: Awareness and Use of Digital Payment Platforms

Assertion Yes (Freq/%) No (Freq/%)

Aware of digital payment platforms 132 (99.2%) 1 (0.8%)

Ever used digital payment platforms 129 (97.0%) 4 (3.0%)

Source: Primary Data (2025)

Nearly all of the students (99.2%) knew about digital payment systems like Airtel

Money and MTN Mobile Money. Similarly, they were widely adopted, with 97% having

used them. The most prevalent usage was daily (44.7%), and the main sources of

awareness were social media and word-of-mouth. Money transfers (60.2%), bill

payments (24.8%), online purchases (13.5%), and other purposes (1.5%), were the

primary reasons. This shows how deeply ingrained digital payment systems are in

students' everyday lives.

4.4.2 Effect of Awareness of Digital Saving Platforms

Table 4: Awareness and Use of Digital Saving Platforms

Assertion Yes (Freq/%) No (Freq/%)

Aware of digital saving platforms 130 (99.2%) 1 (0.8%)

Ever used digital saving platforms 123 (93.9%) 8 (6.1%)

Source: Primary Data (2025)
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Digital saving platforms were known to nearly all respondents (99.2%), and 93.9% of

them reported using them. The most popular means for raising awareness were

friends and family (30.1%) and social media (40.6%). Some students saved weekly

(26.5%) or less frequently, indicating inconsistent saving practices, although many

students saved monthly (41.7%). The primary driving force for saving was convenience

(34.8%), which was followed by interest income (25.8%), accessibility (21.2%), and

security (18.2%).

4.4.3 Effect of Awareness of Digital Investment Platforms

Table 5: Awareness and Use of Digital Investment Platforms

Assertion Yes (Freq/%) No (Freq/%)

Aware of digital investment platforms 125 (95.5%) 6 (4.5%)

Ever used digital investment platforms 107 (82.3%) 23 (17.7%)

Source: Primary Data (2025)

82.3% had utilized digital investment platforms, while the majority (95.5%) were

aware of them. The primary sources of awareness were family/friends (24.4%) and

social media (35.9%). The majority of student investments were in mutual funds

(30.6%), equities and shares (41.9%), and cryptocurrency (21%). Fraud, complicated

registration, app malfunctions, and insufficient funding were among the difficulties.
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4.4.4 General Utilization of Fintech Applications

Table 6: Awareness Influence on Utilization

Response Category Frequency Percentage (%)

Strongly Agree 75 56.4%

Agree 31 23.3%

Neutral 17 12.8%

Disagree 6 4.5%

Strongly Disagree 4 3.0%

Source: Primary Data (2025)

Approximately 80% of those surveyed concurred that awareness influences the use of

fintech apps. Less than 8% disagreed, while a small percentage (12.8%) were neutral.

This suggests that students' use of fintech applications is significantly influenced by

awareness.

Table 7: Training and Barriers

Assertion Yes No Maybe

Attended fintech training/workshop 101 (76.5%) 31 (23.5%) –

Did training increase usage 96 (78.0%) 17 (13.8%) 10 (8.1%)

Source: Primary Data (2025)
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78% of students reported higher usage as a result of attending fintech workshops or

training, and more than three-quarters of them had done so. Students still had to

overcome obstacles like bad internet, expensive transactions, a shortage of

cellphones, a lack of skills, and a fear of fraud.

4.5 Regression Analysis on the Effect of Awareness on Utilization

A straightforward linear regression analysis was performed to ascertain the statistical

link between awareness and utilization. The dependent variable was utilization,

whereas the independent variable was awareness.

Table 8: Model Summary

Model R R Square Adjusted R² Std. Error

1 0.702 0.493 0.486 0.547

A significant positive connection is indicated by R = 0.702. R2 = 0.493 indicates that

49.3% of the variation in use can be explained by awareness.

Table 4.9: ANOVA

Model SS df MS F Sig.

Regression 32.117 1 32.117 106.82 0.000

Residual 33.103 131 0.253

Total 65.220 132
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There is statistical significance in the regression model (F = 106.82, p < 0.05).

Utilization is greatly influenced by awareness.

Table 9: Coefficients

Variable B Std. Error Beta t Sig.

Constant 1.112 0.214 – 5.196 0.000

Awareness 0.684 0.066 0.702 10.335 0.000

The awareness coefficient (β = 0.684, p < 0.05) is significant and positive. This

indicates that there is a 0.684 rise in use for every unit increase in awareness. Thus,

the use of fintech is strongly predicted by awareness.
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4.6 Summary of Findings

The results showed that:

UCU students are well aware of digital platforms for investing, saving, and making

payments, and they use them frequently.

Peers, university activities, and social media are the main sources of awareness for

students.

The most popular payment methods are digital ones, particularly for bill payment

and money transfers.

Although platforms for saving and investing are also widely used, there are still

issues with investment capital and consistency in saving.

Workshops and training raise awareness and encourage use.

Obstacles include inadequate internet, exorbitant fees, potential for fraud, and

restricted smartphone availability.

Regression analysis explained 49.3% of the variation, confirming that awareness

has a considerable and beneficial impact on consumption.
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CHAPTER FIVE

DISCUSSION, CONCLUSIONS, AND RECOMMENDATIONS

5.1 Introduction

This chapter examines the study's results in light of the goals of the investigation,

pertinent scholarly works, and theoretical viewpoints. It also makes recommendations

for practice, policy, and additional study after drawing inferences from the data. The

purpose of the study was to investigate how awareness affected Uganda Christian

University (UCU) students' use of financial technology (fintech) applications.

5.2 Discussion of Findings

5.2.1 Awareness of Fintech Applications

With 50.4% of students indicating high to very high levels of awareness, the study

found that the majority of students had moderate to high awareness of fintech

applications. This result is consistent with that of Mutuku (2021), who observed that

peer pressure and technological exposure have led to a general awareness of online

and mobile financial tools among digital natives in higher education. Nonetheless, the

fact that 19.5% of students have little awareness points to a knowledge gap that

prevents fintech adoption from being successful. The diffusion of innovation theory

developed by Rogers (2003), which highlights that ignorance is a barrier to the

adoption of new technology, is supported by this.

5.2.2 Utilization of Fintech Applications

According to the study, usage rates were typically high, with 55.7% of students

reporting regular use of fintech apps for money transfers, savings, and payments. This

is in line with the findings of Alalwan et al. (2017), who found that university students

frequently use fintech services because of their accessibility and ease of use. The

17.3% who reported limited utilization, however, indicates that adoption is not always
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ensured by awareness alone and that other considerations like costs and trust are also

important.

5.2.3 Barriers to Utilization of Fintech Applications

Limited awareness (24.1%), poor internet connectivity (21.8%), high transaction costs

(18.8%), lack of faith in technology (15.8%), and restricted access to smart devices

(13.5%) were among the limitations that the survey highlighted. These results are in

line with those of Karakara and Osabuohien (2020), who discovered that the adoption

of financial technology in Sub-Saharan Africa is still hampered by concerns with

affordability and infrastructure. The findings also show that although awareness is

important, usage is greatly impacted by outside factors like internet reliability and

subscription costs.

5.2.4 Effect of Awareness on Utilization

According to regression analysis, 49.3% of the variation in students' fintech usage can

be explained by awareness, which has a substantial favorable impact on utilization (β

= 0.684, p <.05). This bolsters the Technology Acceptance Model (Davis, 1989), which

highlights that adoption of digital advances is driven by perceived utility and

awareness. According to the findings, raising awareness can immediately increase

utilization; however, it should be combined with tactics that deal with financial and

infrastructure issues

5.3 Conclusions

The findings led to the following deductions being made:

Although most UCU students are aware of fintech applications, some still lack

sufficient understanding, making it difficult for them to take advantage of these

resources.
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Fintech application usage is often high, indicating that students are willing to adopt

digital financial services, even though some students are still hesitant because of

obstacles.

Poor internet connectivity, high transaction fees, low awareness, and a lack of faith

in technology are the main obstacles preventing students from adopting fintech.

Efforts to raise awareness can significantly increase the adoption of fintech

applications, as awareness has a considerable positive impact on utilization and

accounts for about half of the variance.

5.4 Recommendations

5.4.1 Recommendations for Practice

To increase students' awareness of the various fintech applications and their

advantages, universities and fintech companies should host training sessions and

awareness-raising initiatives.

By lowering transaction costs and providing discounts geared toward the younger

demographic, fintech companies should provide reasonably priced student-friendly

goods.

To guarantee dependable access, university ICT departments should fortify campus

internet infrastructure, which facilitates the smooth operation of digital financial

platforms.

5.4.2 Recommendations for Policy

To make fintech services more affordable for students, the government and regulators

should collaborate with fintech companies to reduce the cost of internet data and

transactions.
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To foster confidence and allay concerns about fraud and security threats in online

financial transactions, regulatory agencies should implement consumer protection

laws.

5.4.3 Recommendations for Further Research

The function of digital literacy as a mediator between awareness and utilization

should be investigated in future research.

Comparative research from several colleges may offer more comprehensive

understandings of differences in fintech acceptance and awareness.

The impact of demographic variables including gender, economic level, and academic

discipline on fintech use could also be the subject of future research.

5.5 Summary

The study's results have been examined in this chapter in light of the goals of the

investigation and the body of current literature. It came to the conclusion that while

awareness has a big impact on utilization, adoption is also constrained by financial

and infrastructure constraints. The chapter offered suggestions for future study, policy,

and practice to increase university students' adoption of fintech applications.
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Appendix 1: Questionnaire

Introduction

Dear Respondent,

I am Malinga Rebecca, a student at Uganda Christian University (Reg. No: J24B05/021),

conducting a research study on “The Effect of the Awareness of Fintech Applications on

Utilization of Fintech Applications among Uganda Christian University Students.”

The purpose of this study is to understand how students’ awareness of fintech applications

influences their use of these digital financial services. Your responses will provide valuable

insights that will help in improving financial literacy and fintech adoption among students.

Kindly note that your participation is completely voluntary and all responses will be kept

confidential and used only for academic purposes.Please respond honestly by ticking the boxes

that best reflect your opinions or experiences.

Thank you for your time and cooperation.

Instructions: Please tick (✔) the box that best applies. All answers are confidential.

Section A: Demographic information

Gender

□ Male

□ Female

Age group

□ 20–23

□ 24–26

□ 27 and above

1. Year of study
□ 1st year
□ 2nd year
□ 3rd year
□ 4th year
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2. Faculty / School
□ school of business
□ faculty of engineering
□ school of Law
□ Other (specify): □

3. Do you own a smartphone?
□ Yes
□ No

4. Do you have regular internet access on your phone?
□ Yes (daily)
□ Yes (a few times a week)
□ No (rarely/never)

Section B: Awareness and Use of Digital Payment Platforms

5. Are you aware of digital payment platforms such as MTN Mobile Money, Airtel Money,
or bank mobile apps?

o Yes

o No

How did you first learn about digital payment platforms?

o Social media

o Friends or family

o University seminars or workshops

o Advertisements

o Other (please specify): _______________
6. Have you ever used digital payment platforms for transactions?

o Yes

o No
7. How frequently do you use digital payment platforms?

o Daily

o Weekly

o Monthly

o Rarely
8. What types of transactions do you conduct using digital payment platforms?

o Sending/receiving money
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o Paying bills (electricity, water, etc.)

o Buying goods/services online

o Other (please specify): _______________

Section C: Awareness and Use of Digital Saving Platforms

10. Are you aware of digital saving platforms such as mobile savings apps, bank savings
accounts accessible via apps, or fintech savings products?

o Yes

o No
11. How did you become aware of these digital saving platforms?

o Social media

o Friends or family

o University programs

o Advertisements

o Other (please specify): _______________
12. Have you used any digital saving platforms?

o Yes
o No

13. If yes, how regularly do you save money using digital saving platforms?

o Weekly

o Monthly

o Occasionally

o Rarely
14. What motivates you to save using digital savings platforms?

o Convenience

o Interest earnings
o Security

o Accessibility

o Other (please specify): _______________

Section D: Awareness and Use of Digital Investment Platforms
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15. Are you aware of digital investment platforms such as online stock trading apps, mutual
funds,and cryptocurrencies?

o Yes

o No
16. How did you learn about digital investment platforms?

o Social media

o Friends or family

o University workshops
o Advertisements

o Other (please specify): _______________
17. Have you ever used digital investment platforms?

o Yes

o No
18. If yes, what types of investments have you made through these platforms?

o Stocks/shares
o Mutual funds
o Cryptocurrencies

o Other (please specify): _______________
19. What challenges do you face when using digital investment platforms?

Section E: General Utilization of Fintech Applications

20. Do you believe that being aware of fintech applications affects your use of them?

o Strongly agree
o Agree

o Neutral

o Disagree

o Strongly disagree
21. How confident are you in using fintech applications in general?

o Very confident
o Confident

o Neutral
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o Not confident

o Not confident at all
22. Have you received any formal training or workshops on fintech applications?

o Yes

o No
23. If yes, did this increase your usage of fintech applications?

o Yes
o No

o Not applicable
24. What barriers do you face in using fintech applications?

25. What recommendations do you have to improve awareness and utilization of fintech
applications among students?

Thank you very much for your participation!


